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SEO is changing.
It’s time to adapt.
AI has driven a radical shift in 
SEO, and it’s impacting your 
website’s visibility.
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Why AI matters
for your SEO
AI overviews appear on Google 
search results, and more internet 
users are turning to LLMs like 
ChatGPT to answer their 
questions. This creates new 
challenges and opportunities for 
manufacturers, retailers, and 
service providers.
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Subjects we will explore

1. Search results 

2. SEO Optimization 

3. Growing Brand Visibility with AI

4. Customer surveys - GONE?

5. A New Website Strategy for a New Reality

6. AI Generated Content - BEWARE

7. Real-Time AI Lab - Exploring your business

inboundav.com



“In 2025, artificial intelligence 
(AI) has revolutionized the way 
search engines deliver results. 
Search results are now more 
personalized, relevant, and 
comprehensive than ever 
before.”

- ChatGPT, on AI’s relevance on search.

inboundav.com



October 2024
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Current search
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Changing SEO,
and how it affects
the music industry
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Linkedin & Youtube content relevancy
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“AI is also used to identify and rank 
the most authoritative and 
trustworthy sources of 
information. This is done by 
analyzing the quality of the content, 
the reputation of the author, and the 
overall credibility of the website. This 
helps to ensure that users are getting 
accurate and reliable information 
from their search results.”

- ChatGPT, on AI’s relevance on search.
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However you don’t have to rank 
high to show up…

Source: https://www.advancedwebranking.com/blog/ai-overview-study

Search Generative 
Experience



It represents huge opportunities, while it raises concerns 



Customer Surveys

= GONE!
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You can 
unlock online 
success by 
optimizing 
your website 
for AI-driven 
search.

Create 
Authoritative 

Content on your 
site

Consumers 
Search 

for Products

Your brand 
Appears in 

Search Result

Engage with 
Third-Party 

Sources

LLMs Select 
Trusted 
Sources
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Google can identify AI-generated content. Google 
uses algorithms to consider factors like writing style, 
coherence, and contextual accuracy. Google also has 
a tool called SynthID that can watermark and identify 
AI-generated content. 

How Google identifies AI-generated content

Algorithms
Google's algorithms analyze many factors, including 
writing style, coherence, and contextual accuracy. 

SynthID
Google DeepMind's SynthID embeds digital 
watermarks into AI-generated content. SynthID can 
scan images, audio, text, or video for these 
watermarks. 

AI Generated Content - BEWARE

https://deepmind.google/technologies/synthid/

inboundav.com



inboundav.com

https://agent.ai/?referrer=silvertone
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Informational intent is king for AI

Google may not want to compete 
with its own Paid Ads services, not 
allowing AI Overview to interfere in 
user’s commercial or transactional 
searches, like “Best xyz product” or 
“Buy iPhone 14”. 

- Gisela Giardino, InboundAV
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Real-Time AI Lab

Exploring your 
business
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Thank you 
󰚤

inboundav.com/namm2025

Grow at accelerated velocity.

http://inboundav.com/provisors2024

